
Appendix 7 

Peterhead Town Centre Survey Results Analysis 

Questionnaire Methodology 

 The link to the surveymonkey questionnaire was sent out direct by email to 34 
town centre businesses. 

 Twenty paper copies of the survey were handed out.  
 A total of 26 survey forms were completed. Of these, 10 were Retail 

businesses; 10 were Food and Drink and 6 were Service providers 
 The link was posted on social media via Rediscover Peterhead BID and 

Regenerate Peterhead face book pages. 
 Seven business approached directly declined to take part, as they felt the 

survey was not relevant to them.  

Summary 

While distributing paper survey forms, it was established during conversation with 
businesses that school pupils use outlets within a tight geographical area. This is 
probably due to time constraints, limited by the length of the lunch break. 
Streets visited by pupils are Queen Street; Marischal Street/Drummers Corner and 
Kirk Street Broad Street and the Longate were too far to walk to, as there were 
plenty of suitable outlets closer to school.  Many of the retailers cited parents coming 
into town to collect children as a significant customer base. Clothing retailers 
identified pupils shopping after school as another key customer group. 
In terms of average spend, a very conservative figure of £7.50 was used to calculate 
estimated value for parents spending more then £5. This does not take into account 
the fact that money spent with non-food retailers (such as clothes or shoe shops) is 
likely to be rather higher. With hindsight, adding additional spending bands (£5-10 
and more than £10) might have given a more accurate figure. Of the business that 
responded 17 have confirmed a spend of £304,700 per annum is due to the 
lunchtime economy and parents in town to collect their children.     

The figures used to calculate estimated daily, weekly and annual spend by pupils 
and by parents came only from completed survey forms which gave a value for both 
average number of pupils and average amount spent. Where one value was missing, 
no calculation was made.  All questionnaires were anonymous.  The project officer 
has communicated that the figure is very much an estimate, but feels this is realistic 
and if anything it is on the low side.   

There are approximately 238 business located within Peterhead Town centre.  Not 
all business have been contacted.  The Town Centre Project Officer confirmed that 
some of the business contacted declined to respond as they feel they have been 
over consulted on various issues and declined to give feedback specifically around 
any impact to their business.  Of the 26 responses received not all questions were 
fully answered.  The Town Centre project officer has compiled a spreadsheet and 
summarised the results which are attached.  The questions that were most relevant 
to this analysis are summarised below. 
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 38% respondents feel that the pupils have a positive impact on the town 
centre. 

 42% respondents confirmed that school pupils did benefit their business. 

 25% respondents felt their business would suffer if there were no pupils at 
lunchtime. 

 75% responded it would have no impact on their business.  

The results appear to vary and no real conclusions can be made from this small 
sample however the Town Centre Project officer has confirmed the largest area of 
impact would be the lunchtime economy with a smaller impact to the non-food/retail 
offering.  The information supplied is very top level, if a full economic impact 
assessment is required then it would be recommended to engage the services of a 
consultant.  

Note Prepared by Suzanne Robertson 
Business Development Executive 
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